
Larger Format LCDs for Commercial Use and Digital Signage Up 67% Y/Y;
Commercial Plasma Products Lagging Behind LCDs Despite Size Advantages

AUSTIN, TEXAS, June 11, 2009—While “flat is the new up” for many technologies as the global
recession continues, current results show that the flat-panel digital signage market continues to
grow with larger-size commercial LCD products outpacing shipments of commercial plasma
products 2-to-1 in Q1’09. Results from the recent DisplaySearch Quarterly FPD Public Display
Shipment and Forecast Report revealed that Q1’09 worldwide shipments of larger size (26”+) flat
panel displays used in commercial applications for out-of-home environments grew 2% Y/Y, but
dropped 10% Q/Q showing that this market may not be completely impervious to the effects of
the global recession. Further analysis revealed that this market segment is still healthy, however.

Sequential declines seen in the period came more as a result of fewer plasma shipments in the
quarter due to some production transitions in that sector rather than falling demand. Conversely,
LCD-based commercial displays saw a 3% sequential growth for the period and an astounding
67% growth when compared to the same period as last year.

Figure 1: Q1’09 Worldwide LCD and PDP Share of 26”+ Large-Format FPDs for Commercial
Public Display Applications for Leading Brands

Source: DisplaySearch Quarterly FPD Public Display Shipment and Forecast Report

“While LCDs continued to gain momentum as an acceptable Out-of-Home (OoH) flat panel display
technology with phenomenal Y/Y growth of 67%, plasma-based technologies were unable to take
advantage of their price/size advantage in 50”+ sizes, thus shipments fell 37% in the same
period,” noted Chris Connery, Vice President of PC and Large Format Commercial Displays.
“Looking ahead, plasma looks to re-gain its strong foothold on the commercial FPD space as more
production capacity—allowing for larger size displays to be produced even more efficiently start to
come on board potentially even butting-up against other OoH technologies such as direct view
LEDs and Rear and Front Projection systems in indoor venues.”

Some major brands stopped promoting plasma as a technology for commercial applications in
2008 and such movements no doubt hurt public perception of the technology.  Major players such
as Panasonic are still quite focused on the technology and are preparing for an annual refresh of
their professional line of products as well as expanded capacity, which indicates that this
technology is far from being out of contention as a strong competitor in this space.
DisplaySearch’s results indicate that in spite of the drop off in Q1’09 WW total shipments for FPD
technologies for commercial environments, Panasonic was the #2 brand for the quarter for large
format commercial displays, behind #1 Samsung in total FPD commercial market share.

Table 1: Q1’09 Worldwide Market Share Brand Leaders and Technology Splits for 26”+
Large-Format FPDs for Commercial Public Display Applications
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Q1'09 Rank Brand Q1'09 Total FPD
Share

LCD Share PDP Share

1 Samsung 11.2% 87% 13%

2 Panasonic 10.4% 100%

3 NEC* 6.1% 93% 7%

4 LGE 4.1% 59% 41%

5 Sony* 3.9% 95% 5%

Source: DisplaySearch Quarterly FPD Public Display Shipment and Forecast Report
* NEC and Sony announced in 2008 that they would focus on LCD technologies with Q1’09 PDP
sales representing sell-out of existing inventory.

Looking forward, the display market will help drive market momentum around digital signage.
Fabrication plants for larger LCDs and plasma products are will come on-line in 2009 and 2010
with sizes and technologies geared more towards Out-of-Home environments than traditional in-
home TV display sizes. Other technologies such as various forms of front and rear projection are
still prepared to combat the continued onslaught of FPD technologies as well (especially tiled LCD
and PDP solutions) with new innovations on the horizon.

DisplaySearch Quarterly FPD Public Display Shipment and Forecast Report includes worldwide
shipment and forecast data for both LCD- and PDP-based FPD public displays by quarter through
2015 with historical shipments by brand, by size, by region for LCD public displays and historical
PDP total worldwide shipments by size from Q1'06 through the present. This report also provides
cost forecasts of LCD and PDP modules used in public display environments as well as projected
average street prices by size and by technology through 2015. This report is delivered in
PowerPoint and includes enhanced Excel data tables. For more information, contact Charles
Camaroto at 1.888.436.7673 or 1.516.625.2452, email contact@displaysearch.com, or contact
your regional DisplaySearch office in China, Japan, Korea or Taiwan.

About DisplaySearch
DisplaySearch, an NPD Group Company, has a core team of 57 employees, located in Europe,
North America and Asia, who produce a valued suite of FPD-related market forecasts, technology
assessments, surveys, studies and analyses. Visit the DisplaySearch blog to read about how our
top analysts are interpreting up-to-the-minute issues that impact the display industry, and join us
in this discussion about technology and the flat panel industry. The company also organizes
influential events worldwide. Headquartered in Austin, Texas, DisplaySearch has regional
operations in Chicago, Houston, Kyoto, London, San Diego, San Jose, Seoul, Shenzhen, Taipei and
Tokyo, and the company is on the web at http://www.displaysearch.com/.

About The NPD Group, Inc.
The NPD Group is the leading provider of reliable and comprehensive consumer and retail
information for a wide range of industries. Today, more than 1,700 manufacturers, retailers, and
service companies rely on NPD to help them drive critical business decisions at the global,
national, and local market levels. NPD helps our clients to identify new business opportunities and
guide product development, marketing, sales, merchandising, and other functions. Information is
available for the following industry sectors: automotive, beauty, commercial technology, consumer
technology, entertainment, fashion, food and beverage, foodservice, home, office supplies,
software, sports, toys, and wireless. For more information, contact us or visit
http://www.npd.com/ and http://www.npdgroupblog.com/.
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