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i=Global LCD TV Unit Shipments Stronger Than Expected, Reaching Record
Levels in North America and China; Revenues Pulled Down by Falling Prices

AUSTIN, TEXAS, August 18, 2009—In a nearly mirror image of Q1’09 results, global TV revenues
fell 12% Y/Y to $23.7 billion while shipments declined slightly less, down 8% Y/Y to 44.6 million
units according to the latest results from the DisplaySearch Quarterly Global TV Shipment and
Forecast Report. Not all technologies fared equally though as LCD TVs continued to post
remarkably strong unit growth, while all other technologies showed Y/Y declines in units. However
in revenue terms, all technologies were down Y/Y as the marketplace remains impacted by frugal
consumers looking for the lowest prices amid the global economic downturn.

Globally, flat panel TV share jumped from 68% in Q1’09 to 74% in Q2’09 as LCD TV price erosion
continued at the same annual pace as Q1’09, falling 22% Y/Y on average. LCD TV market share
increased as a result from 62% to 67%, acquiring nearly all that market share in a rapid shift from
CRT to LCD in China as well as a big increase in North America market share from better than
expected sell-through. Despite tight supply conditions for LCD panels in Q2’09, LCD TV shipment
growth managed to maintain the same pace as Q1’09, rising 27% Y/Y to 30 million units although
revenues fell 1% Y/Y. Plasma market share increased about half a percent to 7% while CRT share
plummeted from 32% to 26% on a unit basis. Both North America and China reached record
shipment levels.

“LCD TV market growth remains impressive, gaining market share from incumbent technologies
like CRT at a quickening pace despite higher prices and a tight supply situation in Q2’09” noted
Paul Gagnon, Director of TV North America TV Market Research at DisplaySearch. “Advanced
technologies like high frame-rate LCDs and 1080p resolutions also continued to increase in
market share as the price premium narrows, even in these tough economic times.”

North America dramatically took back the top position among global regions for TV shipments on a
unit basis while reaching more than 10 million units shipped for the quarter. North America
reclaimed the crown from China where unit shipments fell 10% Q/Q and 14% Y/Y, mostly on a
large decline in CRT TV unit volume that wasn’t entirely made up by surging LCD growth. Western
Europe continued to experience weakness with total units declining 3% Y/Y and was overtaken
for the #3 market position by Asia Pacific. A review of global TV shipment performance by
technology can be seen in Table 1:

Table 1: Q2°09 Worldwide TV Shipments by Technology (000s)

Q2'09
Unit Share
LCD TV 30,003 67.3% 12% 27%
PDP TV 3,066 6.9% 10% -10%
OLED TV 1 0.0% -30% -41%
CRT TV 11,448 25.7% -16% -47%
RPTV 34 0.1% -48% -65%
Total 44,552 100% 3% -8%

Source: DisplaySearch Quarterly Global TV Shipment and Forecast Report

On a brand basis, Samsung remained the global brand share leader in revenues for the 14th
straight quarter, rising to a record revenue share of 23.0% and also hitting a record unit share of
18.2%. LGE remained #2 after surpassing Sony in Q1’09, slightly increasing their revenue share
to 13.7% with small share gains in both LCD and plasma offsetting a decline in CRT share. Sony
held the #3 brand position worldwide in revenues, although losing a little more than a point of
share.

Samsung reclaimed the top LCD unit share position from Vizio in the highly competitive North
America market. Vizio fell to #2 on a unit basis in LCD TV for North America, but continued to see
strong growth from a year ago with distribution in the growing discount channels like Walmart.
Funai, which includes the Philips and Magnavox brand in North America, surpassed Sony and rose
to #3, having the strongest Q/Q unit growth among the top five North America LCD TV brands.
Funai is prospering from close strategy alignment with discount channels and more frugal
consumers.

China remains a very competitive market as well, one dominated by domestic brands. The top five
LCD TV brands in China on a unit basis are all Chinese and collectively account for nearly three-
quarters of all units shipped to the region in Q2’09. Skyworth was the top LCD TV brand at nearly
20% unit share, but was followed closely by Hisense at #2. TCL rounded out the top three with
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15% unit share. Many foreign brands are eager to gain a foothold in China’s rapidly growing
market, but must compete with lower-cost Chinese brands to do so. Chinese consumer demand is
currently being boosted by several government stimulus programs and TV brands are eager to
participate, especially domestic brands. A complete review of the top five global TV brands can be
seen in Table 2:

Table 2: Q209 Worldwide TV Brand Rankings by Revenue Share

Rank Brand S Share | crowth | crowth
1 Samsung 21.5% 23.0% 15% -10%
2 LGE 13.4% 13.7% 9% 7%
3 Sony 13.1% 11.8% -3% -13%
4 Panasonic 6.1% 8.6% 52% -8%
5 Sharp 7.1% 6.4% -4% -17%
Others 38.8% 36.6% 1% -18%
Total 100.0% 100.0% 7% -12%

Source: DisplaySearch Quarterly Global TV Shipment and Forecast Report

DisplaySearch’s TV market intelligence including panel and TV shipments, TV shipments by region
by brand by size for nearly 60 brands, rolling 16-quarter forecasts, TV cost/price forecasts and
design wins can be found in its Quarterly Global TV Shipment and Forecast Report. For more
information, contact Charles Camaroto at 1.888.436.7673 or 1.516.625.2452, e-mail
contact@displaysearch.com or contact your regional DisplaySearch office in China, Japan, Korea or
Taiwan.

Register now for DisplaySearch’s Fall Conference Series, taking place September 1-3 in San
Jose, California. DisplaySearch will host three, one-day conferences covering the display industry’s
hottest market segments.

e Digital Signage Conference: Flat Panel Displays Go Out-of-Home, Tuesday, September
1, 2009

e TV Ecosystem Conference: TV After the Digital Transition—Finding the Next Big Thing,
Wednesday, September 2, 2009

e Emerging Display Technologies Conference: Innovation for the Next Wave of Growth,
Thursday, September 3, 2009

DisplaySearch will host its 2009 China FPD Conference in Shanghai, China on September 3 and
4.

For more information about these conferences and sponsorship opportunities, please contact
Laura Castellano at 1.408.226.1101 or laura.castellano@displaysearch.com. Media interested in
attending the conferences should contact Stacey Voorhees-Harmon at 1.925.336.9592 or
stacey@savvypublicrelations.net.

About DisplaySearch

DisplaySearch, an NPD Group Company, has a core team of 50 employees, located in Europe,
North America and Asia, who produce a valued suite of FPD-related market forecasts, technology
assessments, surveys, studies and analyses. Visit the DisplaySearch blog to read about how our
top analysts are interpreting up-to-the-minute issues that impact the display industry, and join us
in this discussion about technology and the flat panel industry. The company also organizes
influential events worldwide. Headquartered in Austin, Texas, DisplaySearch has regional
operations in Chicago, Houston, Kyoto, London, San Diego, San Jose, Seoul, Shenzhen, Taipei and
Tokyo, and the company is on the web at http://www.displaysearch.com/.

About The NPD Group, Inc.

The NPD Group is the leading provider of reliable and comprehensive consumer and retail
information for a wide range of industries. Today, more than 1,700 manufacturers, retailers, and
service companies rely on NPD to help them drive critical business decisions at the global,
national, and local market levels. NPD helps our clients to identify new business opportunities and
guide product development, marketing, sales, merchandising, and other functions. Information is
available for the following industry sectors: automotive, beauty, commercial technology, consumer
technology, entertainment, fashion, food and beverage, foodservice, home, office supplies,
software, sports, toys, and wireless. For more information, contact us or visit
http://www.npd.com/ and http://www.npdgroupblog.com/. Follow us on Twitter at @npdtech and
@npdgroup.

Contact

To contact DisplaySearch, call 1.888.436.7673 or 1.516.625.2452 or email
contact@displaysearch.com

Media contact Stacey Voorhees, 1.925.336.9592 or email media@displaysearch.com
http://www.displaysearch.com/

http://www.displaysearchblog.com/
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