
3D-Capable TVs to Achieve 1.2M+ Shipments in 2010, 15.6M in 2013

AUSTIN, TEXAS, January 20, 2010—Closing out on a year in which average selling prices for TVs
are expected to fall for the first time since the flat panel TV transition began, TV manufacturers
are building new combinations to re-value their products and retain consumer interest.

In the newly launched Quarterly TV Design and Features Report, DisplaySearch research indicates
that LED backlighting and 240 Hz LCDs will serve as enabling technologies for new feature
developments in TVs in 2010, specifically for 3D TVs, an area of intense interest to TV
manufacturers. DisplaySearch forecasts 3D-ready TVs will grow from 0.2 million units in 2009 to
64 million units in 2018.

“We have passed the first hurdle,” said Paul Gray, DisplaySearch Director of TV Electronics
Research. “The critical Blu-ray 3D specification is written, but now comes the hard work of
securing interoperability. Consumers will want reassurance that such things as 3D glasses will
interoperate between brands. Retailers will also have the same demand to allow a thriving
accessory market to develop. The next stage is less glamorous but vital to secure 3D’s long-term
value. We have seen 3D crazes before, and sustained attention to detail is important to prevent
disillusionment from starting.”

Figure 1: DisplaySearch 3D TV Set Forecast

Source: DisplaySearch Quarterly TV Design and Features Report

DisplaySearch forecasts that over 70 million connected TVs will be shipped in 2012—up from
around 15 million in 2009.

Figure 2: DisplaySearch Connected TV Forecast
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“The Consumer Electronics Show (CES) demonstrated that Internet-connected TVs have finally
come of age,” Gray added. “While in the past connected TV sets have seemed to be a solution in
search of a problem, compelling new capabilities such as family video calling not only reinforce the
TV’s central position in the home, but also represent a bold move to reclaim some of the tasks
swallowed by the PC.”

DisplaySearch, the worldwide leader in display market research and consulting, has initiated a
new research service, the Quarterly TV Design and Features Report, to analyze and forecast these
trends.

The report is a quarterly update of the issues and fast-moving feature development in TV sets.
The 200+ page report examines and forecasts video processor and signal processing IC market
development including 120/100 and 200/240 Hz frame rates and market shares for major IC
vendors; feature forecasting for MPEG-4 decoding and the digital broadcast environment around
the world; TV connectivity, such as wired and wireless networked TVs; LED backlighting; 3D
capability; remote controls and chassis design; audio; and power consumption.

In Q4’09 the report also analyzed the planned merger of NXP’s consumer activities with Trident.
The Quarterly TV Design and Features Report is the only report to combine all these aspects of a
fast-moving market and examine how they interact, and it is complete with a database of TV set
featuring for over 200 models in low, mid and high positions in major regional markets.

The DisplaySearch 12th Annual USFPD Conference, called "Laying the Foundations for the Next
Wave of Growth: Energy Efficient & Low Cost Alternatives Lead the Way" will be held March 2-3,
2010 at the Hilton San Diego Resort in San Diego, California. The event will focus on all major and
emerging flat panel display applications, as well as key components and materials related to the
supply chain. To view the agenda and register, visit www.displaysearch.com/usfpd. Register by
January 25, 2010 to receive the early bird discount and save $400! Media interested in attending
the USFPD Conference should contact Stacey Voorhees-Harmon at
stacey@savvypublicrelations.net or call +1.925.336.9592.

About DisplaySearch
Since 1996, DisplaySearch has been recognized as a leading global market research and
consulting firm specializing in the $770 billion display supply chain, as well as the emerging
photovoltaic/solar cell industries. DisplaySearch provides trend information, forecasts and
analyses developed by a global team of experienced analysts with extensive industry knowledge
and resources. In collaboration with the NPD Group, its parent company, DisplaySearch uniquely
offers a true, end-to-end view of the display supply chain from materials and components to
shipments of electronic devices with displays to sales of major consumer and commercial
channels. For more information on DisplaySearch analysts, reports and industry events, visit us at
http://www.displaysearch.com/. Read our blog at http://www.displaysearchblog.com/ and follow
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us on Twitter at @DisplaySearch.

About The NPD Group, Inc.
The NPD Group is the leading provider of reliable and comprehensive consumer and retail
information for a wide range of industries. Today, more than 1,700 manufacturers, retailers, and
service companies rely on NPD to help them drive critical business decisions at the global,
national, and local market levels. NPD helps our clients to identify new business opportunities and
guide product development, marketing, sales, merchandising, and other functions. Information is
available for the following industry sectors: automotive, beauty, commercial technology, consumer
technology, entertainment, fashion, food and beverage, foodservice, home, office supplies,
software, sports, toys, and wireless. For more information, contact us or visit
http://www.npd.com/and and http://www.npdgroupblog.com/. Follow us on Twitter at @npdtech
and @npdgroup.
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