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Global LCD TV Shipments Reached 146M Units in 2009, Faster Growth
Than 2008

AUSTIN, TEXAS, February 22, 2010—At the end of 2008, the outlook for 2009 TV sales
worldwide was radically scaled back after the global economy suffered a massive setback. The
expected downturn in consumer demand seemed likely to make 2009 a bleak year for TV
shipments. However, shipments far exceeded initial expectations as consumers snapped up
discounted products. According to the DisplaySearch Quarterly Advanced Global TV Shipment and
Forecast Report, global TV shipments grew 2% overall to 211 million units, and flat panel TV
technologies like LCD enjoyed better growth in 2009 on a unit basis than during 2008, rising 37%
vs. 34%, respectively. The final quarter of 2009 showed even stronger year-over-year (Y/Y) unit
shipment growth, rising 17% Y/Y overall with LCD TVs climbing 50% Y/Y, the strongest growth in
LCD TV units since Q4’07, although Q4’08 was very weak.

Strong flat panel TV shipment growth in emerging markets like China (more than 100% Y/Y) led
the flat panel share of total annual TV shipments to pass 75% for the first time, with more than
90% of all TV revenues. One of the key drivers of growth was the acceleration of average selling
price erosion driven by cost reductions at the component level, but also by decreasing margins at
the brand and retail level. Coupled with greater consumer price sensitivity that resulted in much
slower average screen size growth, the global volume-weighted ASP declined more than 8%
worldwide and fell as much as 249% Y/Y for LCD TVs, the largest decline since DisplaySearch began
tracking the TV marketplace.

“The better-than-expected 2009 results clearly demonstrate that consumers still have a strong
desire to purchase flat panel TVs, but at the same time are willing to shift their buying behavior to
match their budget in a recession-plagued year,” noted Paul Gagnon, Director of North America TV
Market Research for DisplaySearch. “We saw a lot more compromise on size and features in 2009,
with a greater number of consumers perhaps opting to upgrade smaller secondary sets and
postpone getting a larger living room set than we would have seen in a normal economy.”

For LCD TVs, this means that growth in sub-40” sets outpaced growth of big screens in mature
developed markets like North America during 2009, despite the introduction of advanced new TV
technologies to larger screen sizes, like LED-backlit LCD TVs and internet connected sets.

Table 1: Q4‘09 Worldwide TV Shipments by Technology (000s)

Q4'09
Unit Share
LCD TV 50,726 74.8% 35% 50%
PDP TV 4,723 7.0% 31% 6%
OLED TV 0.4 0.0% 193% -33%
CRT TV 12,313 18.2% -10% -37%
RPTV 51 0.1% 55% -56%
Total 67,813 100% 24% 17%

Source: DisplaySearch Quarterly Advanced Global TV Shipment and Forecast Report

LED Backlights Account for 426 of LCD TV Units Shipped in Q4°09, But More
Than 1126 of Revenues

DisplaySearch is now tracking LCD TV shipments by backlight type, including a breakout of edge-lit
and full-array types by screen size, resolution and frame rate. LED backlights are not new in LCD
TVs, but they have become significantly more affordable and offer many valuable attributes like
lower power consumption, thinner and lighter cabinet designs, and better picture quality.
However, the premiums for LED-backlit LCD TVs had been prohibitively high until 2009, and are
expected to narrow much further in 2010 with explosive growth expected. LED-backlit LCD TVs
only accounted for 4% of global units in Q4’09, but they had a 11% share of 40” and larger, and a
24% share of shipments of 50” and larger. As the screen size (and price) climb, the LED premium
is more acceptable.

Samsung Leads Global Brands with Record Share in Q4’09

Samsung achieved their highest revenue share ever, reaching a record 23.6% of global TV
revenues in Q4’09 (Table 2). This high revenue share is the result of being the global leader in
units as well as having a strong mix of larger screen sizes as well as leading positions in
advanced technologies like LED backlit and high frame rate LCD TVs, all of which support higher
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average prices. Samsung has been #1 in both TV units and revenues worldwide every quarter for
more than three years now, achieving a 22.6% share of 2009 full year TV revenues.

LGE was the #2 brand worldwide in TV shipment revenues and demonstrated the strongest
annual growth among the top five brands, an indicator of the aggressive market share growth
campaign the brand undertook in 2009. The result is that LGE improved their total 2009 TV
revenue share by a full 2 percentage points to 13.2%, a larger increase than any other brand in
2009. LGE’s Q4’09 revenue share rose slightly, to 13.0%.

Sony was #3 in global TV revenues during Q4’09 at 11.5%, up sharply from 9.9% in Q4’09, as
sales for Sony surged during the holidays, typically a strong quarter for the company. Sony had
the largest Q/Q shipment growth among the top five in Q4’09. However, Sony’s full year 2009
total TV revenue share was down almost 2 percentage points from 2008, to 11.5%, and is at the
lowest level since 2005 when it last led the overall TV market. Much of Sony’s share loss went to
the two surging Korean brands that aggressively targeted growth in 2009.

Table 2: Q409 Worldwide TV Brand Rankings by Revenue Share

Rank Brand Share Share Groweh Srowth

1 Samsung 21.9% 23.6% 33% 13%

2 LGE 12.9% 13.0% 24% 20%

3 Sony 9.9% 11.5% 43% -18%

4 Panasonic 9.2% 8.0% 8% -3%

5 Sharp 5.7% 5.4% 15% -23%
Other 40.4% 38.6 18% 13%
Total 100.0% 100.0% 23% 5%

Source: DisplaySearch Quarterly Advanced Global TV Shipment and Forecast Report

DisplaySearch’s TV market intelligence, including panel and TV shipments, TV shipments by region,
brand, size, resolution, frame rate and backlight type for nearly 60 brands, rolling 16-quarter
forecasts, TV cost/price forecasts and design wins can be found in its Quarterly Advanced Global TV
Shipment and Forecast Report. For more information on the report, contact Charles Camaroto at
1.888.436.7673 or 1.516.625.2452, email contact@displaysearch.com, or contact your contact
your regional DisplaySearch office in China, Japan, Korea or Taiwan.

The 12th annual DisplaySearch USFPD Conference, called "Laying the Foundations for the Next
Wave of Growth: Energy Efficient & Low Cost Alternatives Lead the Way" will be held March 2-3,
2010 at the Hilton San Diego Resort in San Diego, California. The event will focus on all major and
emerging flat panel display applications, as well as key components and materials related to the
supply chain. To view the agenda and register, visit www.displaysearch.com/usfpd. To start
networking now, visit the USFPD LinkedIn event page, or use the #usfpd hashtag in your tweets.
Media interested in attending the USFPD Conference should contact Stacey Voorhees-Harmon at
stacey@savvypublicrelations.net or call +1.925.336.9592.

About DisplaySearch

Since 1996, DisplaySearch has been recognized as a leading global market research and
consulting firm specializing in the $770 billion display supply chain, as well as the emerging
photovoltaic/solar cell industries. DisplaySearch provides trend information, forecasts and
analyses developed by a global team of experienced analysts with extensive industry knowledge
and resources. In collaboration with the NPD Group, its parent company, DisplaySearch uniquely
offers a true, end-to-end view of the display supply chain from materials and components to
shipments of electronic devices with displays to sales of major consumer and commercial
channels. For more information on DisplaySearch analysts, reports and industry events, visit us at
http://www.displaysearch.com/. Read our blog at http://www.displaysearchblog.com/ and follow
us on Twitter at @DisplaySearch.

About The NPD Group, Inc.

The NPD Group is the leading provider of reliable and comprehensive consumer and retail
information for a wide range of industries. Today, more than 1,700 manufacturers, retailers, and
service companies rely on NPD to help them drive critical business decisions at the global,
national, and local market levels. NPD helps our clients to identify new business opportunities and
guide product development, marketing, sales, merchandising, and other functions. Information is
available for the following industry sectors: automotive, beauty, commercial technology, consumer
technology, entertainment, fashion, food and beverage, foodservice, home, office supplies,
software, sports, toys, and wireless. For more information, contact us or visit
http://www.npd.com/ and http://www.npdgroupblog.com/. Follow us on Twitter at @npdtech and

@npdgroup.

Contact

Sign up for free email information services at www.displaysearch.com/subscribe. You can
read our analysts' blog at http://www.displaysearchblog.com/ and follow us on Twitter at
@DisplaySearch.
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For more information on DisplaySearch analysts, reports and industry events, contact
DisplaySearch at contact@displaysearch.com or visit us at http://www.displaysearch.com/.

Media contact: Stacey Voorhees +1.925.336.9592 or email media@displaysearch.com



mailto:contact@displaysearch.com
http://www.displaysearch.com/
mailto:media@displaysearch.com

