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Updated All-in-One PC Forecast Mirrors Mini-Note Growth, with 13%0 CAGR
from 2010-2015

AUSTIN, Texas, April 26, 2010—All-in-one (AlO) PCs enjoyed a 57% Y/Y growth in sales from
2008 to 2009, led by Apple and its continued strong iMac sales. HP, Dell, Lenovo, Acer (including
its Gateway and Packard Bell brands) contributed to this growth, as well as second-tier brands
such as MSI. According to the DisplaySearch Q1’10 Quarterly Desktop Monitor Shipment and
Forecast Report, portfolios from major and minor brands indicate expansion to include consumer
AlO PC products, as well as commercial AIO PCs—resulting in growth rates for this market
approaching those of notebook PCs.

Figure 1: Worldwide All-in-one Desktop PC Shipments by Manufacturer

2,000
- M Others
mASUS
1.500 mMEC PC
- Fujitsu
§ m Dell
s —
E’ 1,000 —4- M Lenovo
5 W Sony
m MSI
200 W Acer
mHF
W Apple
I:I T T T FIFI

Q4'08 Q1'09 Q2'09 03'09 Q4'09

Source: DisplaySearch Q1’10 Quarterly Desktop Monitor Shipment and Forecast Report

“All-in-one PCs have been around for years,” noted Chris Connery, Vice President of
DisplaySearch PC and IT services. “Historically, they have been benchmarked against the
traditional desktop PC and monitor bundle, but they are becoming a market of their own with
each consecutive generation of AlOs.”

More attractive industrial designs and more powerful and affordable processors from mobile PCs
are bringing the advantages of small form factors to the home or office without the need to worry
about battery life or portability. As an example, a centralized PC is ideal for parents to monitor
family PC usage. For corporations, smaller, more affordable form factors allow for efficient cloud
computing for non-mobile professionals.

Market Split on Touch as an Interface for Non-Mobile Personal Computers

While the steady growth of AIO PCs continues, so does the debate over incorporating touch as a
PC interface in such products. “Most see touch as a nice alternative interface for stationary or
larger size personal computer products, but not as a substitute for the tried-and-true keyboard
and mouse,” noted Connery.

The adoption of touch by AIO PCs increased in 2009, as many vendors added touch capabilities to
their products in an effort to up-sell consumers. The prominence of touch AlOs has caused major
retail outlets such as Best Buy to make distinctions between PCs that have touch capabilities and
those which do not. For companies such as HP, touch is a part of their long-term plan across
product lines. While their expectations for AIO PCs with touch are currently low, they expect it will
become a more common interface for personal computing in years to come.

As Apple does not offer touch-screen versions of the iMac, the penetration rate of touch in AIO
PCs is modest, with the share worldwide in Q4’09 at 22.4%. Among Windows-based PCs, the
penetration of touch into AlOs in Q4’09 was 37.7%. North America and EMEA arethe dominant
regions for AIO PCs, heavily influenced by Apple iMac sales. For non-Apple AlO PCs, regional splits
still favor the NA and EMEA regions (25% and 27%) but China and Japan are strong markets as
well, with 19% and 17% shares of the AIO PCs shipped in 2009. Regional penetration of touch for
AlO PCs is only 2% for China vs. 24% for North America.

Both touch-enabled and standard AIO PCs are forecast to show continued strength in the coming
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years, as brands are now able to reach a wide variety of price points and design aesthetics to
attract consumer and commercial customers alike. Growth rates are now forecast to lag behind
only the fastest-growing mini-note/slate PC category.

Figure 2: Worldwide All-in-one Desktop PC Forecast
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WAIDPCs| 6.951 8.326 9.529 10.681 | 11.759 | 12.798

Table 1: CAGR by Application

Application CAGR 2010-2015
All-in-One Desktop PCs | 13%
Mini-Note/Slate PCs | 14%
Notebook PCs | 17%

Source: DisplaySearch Q1’10 Quarterly Desktop Monitor Shipment and Forecast Report

The DisplaySearch Quarterly Desktop Monitor Shipment and Forecast Report includes shipment and
forecast data for LCD monitors, CRT monitors, LCD PCs and TFT LCD monitor modules, as well as
cost forecasts of TFT LCD monitor modules, LCD monitor interface electronics and LCD monitors.
The report is delivered in PowerPoint and includes Excel pivot tables. Please contact Charles
Camaroto at 1.888.436.7673 or 1.516.625.2452, e-mail contact@displaysearch.com or contact
your regional DisplaySearch office in China, Japan, Korea or Taiwan for more information.

About DisplaySearch

Since 1996, DisplaySearch has been recognized as a leading global market research and
consulting firm specializing in the $770 billion display supply chain, as well as the emerging
photovoltaic/solar cell industries. DisplaySearch provides trend information, forecasts and
analyses developed by a global team of experienced analysts with extensive industry knowledge
and resources. In collaboration with the NPD Group, its parent company, DisplaySearch uniquely
offers a true end-to-end view of the display supply chain from materials and components to
shipments of electronic devices with displays to sales of major consumer and commercial
channels. For more information on DisplaySearch analysts, reports and industry events, visit us at
http://www.displaysearch.com/. Read our blog at http://www.displaysearchblog.com/ and follow
us on Twitter at @DisplaySearch.

About The NPD Group, Inc.

The NPD Group is the leading provider of reliable and comprehensive consumer and retail
information for a wide range of industries. Today, more than 1,700 manufacturers, retailers, and
service companies rely on NPD to help them drive critical business decisions at the global,
national, and local market levels. NPD helps our clients to identify new business opportunities and
guide product development, marketing, sales, merchandising, and other functions. Information is
available for the following industry sectors: automotive, beauty, commercial technology, consumer
technology, entertainment, fashion, food and beverage, foodservice, home, office supplies,
software, sports, toys, and wireless. For more information, contact us or visit
http://www.npd.com/ and http://www.npdgroupblog.com/. Follow us on Twitter at @npdtech and

@npdgroup.

Contact

Sign up for free email information services at www.displaysearch.com/subscribe. You can
read our analysts' blog at http://www.displaysearchblog.com/ and follow us on Twitter at
@DisplaySearch.

For more information on DisplaySearch analysts, reports and industry events, contact
DisplaySearch at contact@displaysearch.com or visit us at http://www.displaysearch.com/.

Media contact: Stacey Voorhees +1.925.336.9592 or email media@displaysearch.com
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