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Global TV Shipment Growth Improves to 15%b6 Y/Y in Q4’10 as LCD Share
sSurges

Santa Clara, California, February 22, 2011—Global TV shipment growth improved in Q4’10 after
falling sharply in Q3’10, rising 15% Y/Y to a record 77.6 million units, according to the figures
released in the latest DisplaySearch Quarterly Advanced Global TV Shipment and Forecast Report.
The improvement in annual growth rate, which had fallen to 9% Y/Y in Q3’10, can be attributed to
improved growth in developed markets, particularly North America, which had experienced a
substantial slowdown during the first half of the year. China was the only region to decline in
Q4’10, falling 2% Y/Y as a significant decline in CRT TV shipments more than offset growth of LCD
and plasma.

For the first time since Q1’10, LCD TV had stronger Y/Y growth than plasma TV, as prices for LED-
backlit LCD TV models fell a little faster—increasing LED share to 30% for the first time. Prices for
standard CCFL-backlit LCD TVs also fell a little more quickly because panel price declines upstream
in the supply chain worked through to retail prices. Plasma TV growth continued to be quite
positive, rising 20% Y/Y, although there are signs that the growth rate is starting to slow as LCD
TV prices have become competitive at several key sizes, particularly 42”. Global CRT TV shipments
continue to contract at a rate of about 30% Y/Y each quarter.

“Demand for flat panel TVs remains strong. However, consumers held off on purchases during a
very stable pricing period in 1H'10” noted Paul Gagnon, Director of North America TV Research for
DisplaySearch. Gagnon added, “LCD TV panel prices started falling in July, but due to the length of
the supply chain, it takes about a quarter for those prices to be realized at retail.”

Table 1: Q410 Worldwide TV Shipments by Technology (000s)

UEEICLELE) Un?t4 S::-wgre G(rgo/v?th G:(o/v:/(th
LCD TV 63,506 81.8% 39% 26%
PDP TV 5,662 7.3% 17% 20%
OLED TV 0.4 0.0% 159% -1%
CRT TV 8,358 10.8% -10% -32%
RPTV 65 0.1% 80.6% 28%
Total 77,592 100%0 30%0 15%06

Source: DisplaySearch Quarterly Advanced Global TV Shipment and Forecast Report

Improving shipment growth in regions like Japan, North America and Western Europe meant the
developed regions regained the lead in total flat panel shipments. In particular, Japan, a market
with very high flat panel TV household penetration, saw total TV shipments increase more than
100% Y/Y, to more than 10M units for the first time ever, as consumers rushed to take advantage
of the government sponsored Eco-Points program before it ends in early 2011. North America
shipments were substantially stronger in Q4’10 than at any other time during the year, because
brands and retailers anticipated better demand during the holiday season as a result of more

attractive pricing, especially in discount channels and for value-priced products.

Advanced Features Continue to Gain Share, Especially as Premiums Decline

DisplaySearch has implemented a new process of surveying for 3D TVs, and is now reporting
historical data and forecasts on shipments, revenue, and pricing of 3D TVs, broken down by
brand, region, technology, size and other features. Based on this new research, DisplaySearch
reports that 3D TVs accounted for about 9% of total TV revenues worldwide in Q4'10, and much
more in certain segments, like 40”+ 120 Hz LCD TVs, which were nearly 20% 3D in Japan.

LED-backlit LCD TVs also continued to grow share, rising to 30% of total LCD TV unit shipments for
the first time, while 120 Hz and higher frame rates accounted for just under a quarter of LCD
units. LED premiums are falling rapidly, dropping from more than 50% in Q3’10 to less than 40%
in Q4’10 for 32” sets. This has been made possible through improvements in LED component
costs and a reduction in the number of LEDs required in a given design due to improved efficiency.

Samsung Remains Top Brand Worldwide

Samsung was the #1 brand on a revenue basis, with a 21.2% share of total global TV revenues
and a 21.4% share of global flat panel TV revenues. For the full year 2010, Samsung remained #1
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in flat panel TV, although their share fell about a point from 2009 on growth from LGE as well as
increases by Japanese brands due to the strong home market. Samsung was the #1 LCD TV
brand in Q4’10, and Panasonic was the #1 plasma TV brand. By region, Samsung was #1 in LCD
TV unit share in most markets during 2010. However, Chinese brands still dominate the domestic
China market, and Vizio moved past Samsung on a volume basis for LCD TVs in North America.

For 3D TV, Sony was the top 3D LCD TV brand on a unit shipment basis in Q4’10, and Panasonic
was the top 3D PDP TV brand. However, in total combined 3D TV shipments across all
technologies, Samsung was the leader.

Table 2: Q4‘10 Worldwide Flat Panel TV Brand Rankings by Revenue Share

1 Samsung 21.6% 21.4% 27% 2%
2 Sony 11.8% 14.2% 54% 34%
3 LGE 13.5% 12.7% 20% 18%
4 Panasonic 9.1% 8.3% 15% 13%
5 Sharp 8.0% 8.1% 29% 67%

Other 36% 35.3% 25% 8%

Total 100.0%0 100.0% 28% 15%

Source: DisplaySearch Quarterly Advanced Global TV Shipment and Forecast Report

DisplaySearch TV market intelligence, including panel and TV shipments, TV shipments by region,
brand, size, resolution, frame rate, backlight type and now 3D for nearly 60 brands, rolling 16-
quarter forecasts, TV cost/price forecasts and design wins can be found in its Quarterly Advanced
Global TV Shipment and Forecast Report. For more information about the report, please contact
Charles Camaroto at 1.888.436.7673 or 1.516.625.2452, e-mail contact@displaysearch.com or
contact your regional DisplaySearch office in China, Japan, Korea or Taiwan or more information.

About DisplaySearch

Since 1996, DisplaySearch has been recognized as a leading global market research and
consulting firm specializing in the display supply chain, as well as the emerging photovoltaic/solar
cell industries. DisplaySearch provides trend information, forecasts and analyses developed by a
global team of experienced analysts with extensive industry knowledge. In collaboration with the
NPD Group, its parent company, DisplaySearch uniquely offers a true end-to-end view of the
display supply chain from materials and components to shipments of electronic devices with
displays to sales of major consumer and commercial channels. For more information on
DisplaySearch analysts, reports and industry events, visit us at http://www.displaysearch.com/.
Read our blog at http://www.displaysearchblog.com/ and follow us on Twitter at @DisplaySearch.

About The NPD Group, Inc.

The NPD Group is the leading provider of reliable and comprehensive consumer and retail
information for a wide range of industries. Today, more than 1,800 manufacturers, retailers, and
service companies rely on NPD to help them drive critical business decisions at the global,
national, and local market levels. NPD helps our clients to identify new business opportunities and
guide product development, marketing, sales, merchandising, and other functions. Information is
available for the following industry sectors: automotive, beauty, commercial technology, consumer
technology, entertainment, fashion, food and beverage, foodservice, home, office supplies,
software, sports, toys, and wireless. For more information, contact us or visit
http://www.npd.com/ and http://www.npdgroupblog.com/. Follow us on Twitter at @npdtech and

@npdgroup.

Contact

Sign up for free email information services at www.displaysearch.com/subscribe. You can
read our analysts' blog at http://www.displaysearchblog.com/ and follow us on Twitter at
@DisplaySearch.

For more information on DisplaySearch analysts, reports and industry events, contact
DisplaySearch at contact@displaysearch.com or visit us at http://www.displaysearch.com/.

Media contact: Stacey Voorhees +1.925.336.9592 or email media@displaysearch.com
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