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i=Global TV Shipments Up 11%6 Y/Y in Q2’08 on Strong Growth in North
America and Among Flat Panel Technologies

AUSTIN, TEXAS, August 21, 2008—Global TV shipments improved a robust 11% Y/Y to 47.5M
units in Q2’08, which was up 3% Q/Q, with better than expected shipment growth in North
America according to the latest figures from DisplaySearch’s Quarterly Global TV Shipment and
Forecast Report. LCD TV was once again a hot technology, rising 47% Y/Y to 23.7M units. Plasma
TV exhibited even stronger growth, rising 52% Y/Y to 3.4M units, thanks largely to the
reintroduction of 32” into the North American market and wider availability of 1080p models.

North America enjoyed particularly strong growth in Q2 with total TV shipments surging 28% Y/Y
after just 5% Y/Y growth in Q1’08 and negative growth during most of 2007. The strong
shipments in North America reflect introduction of new, lower-cost, flat panel TV models to the US
market by top-tier brands in the latter part of the quarter and a consumer that was very receptive
to these lower price points.

Globally, flat panel TV share rose from 52% in Q1’08 to 57% in Q2’08 as LCD regained unit share
lead from CRT, climbing to nearly 50% of all TV shipments worldwide. Some other highlights from
Q1’08 include

e |LCD TV took share from other technologies in all regions, except Japan, rising to a record
49.8% unit share. Developed regions like North America, Japan and Western Europe already
have very high levels of LCD TV share at 80%, 85% and 87%, respectively. Developing
regions are continuing to see a quickening transition from CRT to LCD, mostly at smaller
screen sizes, as flat panel TV prices fall more rapidly. Currently, LCD TV accounts for 28% of
TV shipments in developing regions. Samsung expanded their leading global LCD TV
shipment share to a record 20.4% with Sony #2 at 13.0% and LGE #3 at 10.0%.

e Plasma TV shipments during the quarter got a lift from new size and resolution categories,
such as 32” HD, introduced by Vizio to North America during Q2’08, and 46” 1080p from
Panasonic. Both sizes did not exist a year earlier. All regions enjoyed Y/Y Plasma TV
shipment growth, led by China, where units rose 285% Y/Y. Plasma’s share of the overall TV
market reached a record 7.1%. Panasonic remained the leading PDP TV brand globally, with
32.9% unit share, followed by Samsung at 21.1% and LGE at 17.4%.

e 32” shipments climbed to the second highest level ever at just over 9M units, mostly in the
form of LCD TVs, up 41% Y/Y. This is the strongest growth in more than year as LCD panel
supply increased on better fab utilization, causing panel prices to decline more than
expected. Other screen sizes with stronger than 40% Y/Y growth include 15-19”, 22-24",
40-44”, 45-49” and 50-54".

A review of global TV shipment performance by technology can be seen in Table 1 below:

Table 1: Q2°08 Worldwide TV Shipments by Technology (000s)

Technology %i i?f Un?tzs?wire Gl(‘goﬁlgth GII)/V:/(th
LCD TV 23,668 49.8% 12% 47%
PDP TV 3,391 7.1% 22% 52%
OLED TV 1 0.0% -35% N/A
CRT TV 20,388 42.9% -8% -16%
RPTV %6 0.2% -28% -85%
Total 47,545 100% 3% 11%

On a brand basis, Samsung was the global brand share leader in revenues for the tenth straight
quarter, expanding their share to a record 22.8%, more than 10 share points higher than #2
Sony, on robust 52% Y/Y growth. Samsung also had the top ranking on a unit basis and led both
LCD and MD RPTV on a unit and revenue basis. Sony was #2 on a revenue basis for the fourth
straight quarter with very strong Y/Y growth, but declining in share slightly to 12.5%. LGE
remained #3 with their share nearly unchanged at 11.5%, and they led in global CRT shipments.
A complete review of the top five brands can be seen in the following table:

Table 2: Q2°‘08 Worldwide TV Brand Rankings by Revenue Share


http://www.displaysearch.com/cps/rde/xchg/displaysearch/hs.xsl/quarterly_global_tv_shipment_and_forecast_report.asp
http://www.displaysearch.com/cps/rde/xchg/displaysearch/hs.xsl/quarterly_global_tv_shipment_and_forecast_report.asp

Rank Brand Share Share Growth crowth
1 Samsung 20.7% 22.8% 18% 52%
2 Sony 13.2% 12.5% 2% 49%
3 LGE 11.6% 11.5% 6% 33%
4 Panasonic 7.0% 8.4% 29% 23%
5 Sharp 7.3% 6.8% 0% 10%
Other 40.2% 38.0% 1% -1%
Total 100.0%0 100.0%6 7% 20%

DisplaySearch’s TV market intelligence including panel and TV shipments, TV shipments by region
by brand by size for nearly 60 brands, rolling 16-quarter forecasts, TV cost/price forecasts and
design wins can be found in its Quarterly Global TV Shipment and Forecast Report. For more
information on this report, please contact Carl Holec at (512) 687-1505 or
Carl_Holec@displaysearch.com or your local DisplaySearch representative for details and pricing.

To participate in strategic networking with TV-related experts and industry leaders and to acquire
information on market and technology trends affecting the TV industry, attend the 2008 HDTV
Conference: Confronting the New Reality on September 15-17, 2008 in Los Angeles.
Discounted hotel room rates expire August 25, 2008. To register online, visit
www.displaysearch.com/hdtv.

About DisplaySearch

DisplaySearch, an NPD Group company, has a core team of 58 employees located in Europe, North
America and Asia who produce a valued suite of FPD-related market forecasts, technology
assessments, surveys, studies and analyses. Visit the DisplaySearch blog to read about how our
top analysts are interpreting up-to-the-minute issues that impact the display industry, and join us
in this discussion about technology and the flat panel industry. The company also organizes
influential events worldwide. Headquartered in Austin, Texas, DisplaySearch has regional
operations in Chicago, Houston, Kyoto, London, San Diego, San Jose, Seoul, Shenzhen, Taipei and
Tokyo, and the company is on the web at http://www.displaysearch.com/.

About The NPD Group, Inc.

The NPD Group is the leading provider of reliable and comprehensive consumer and retail
information for a wide range of industries. Today, more than 1,600 manufacturers, retailers, and
service companies rely on NPD to help them drive critical business decisions at the global,
national, and local market levels. NPD helps our clients to identify new business opportunities and
guide product development, marketing, sales, merchandising, and other functions. Information is
available for the following industry sectors: automotive, beauty, commercial technology, consumer
technology, entertainment, fashion, food and beverage, foodservice, home, office supplies,
software, sports, toys, and wireless. For more information, contact us or visit
http://www.npd.com/.

Contact

To contact DisplaySearch, call 1.888.436.7673 or 1.516.625.2452 or email
contact@displaysearch.com

Media contact Stacey Voorhees, 1.925.336.9592 or email media@displaysearch.com
http://www.displaysearch.com/
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