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DisplaySearch Reports Strong 54%06 Y/Y Plasma Panel Shipment Growth as
1080p Shipments Surge 89%0 Q/Q, Doubling 1080p Unit Share to 21%o

AUSTIN, TEXAS, July 24, 2008—Plasma display panel (PDP) shipment growth was quite strong
in Q2’08, increasing 54% Y/Y to 3.5 million units, the third straight quarter of 50% Y/Y growth on
healthy 1080p and 46” growth, according to the latest DisplaySearch Plasma and LCD TV Panel
Shipment Module of the Quarterly Global TV Shipment and Forecast Report. Q/Q growth was up
just 1% on typically soft Q1 to Q2 seasonality. Demand was high for 1080p (Full HD) models which
saw shipments more than double from Q1’08 to Q2’08, reaching 730k units. Due to the rapid
growth of 1080p, but balanced by a 17% Y/Y blended ASP decline, overall PDP revenue went up
28% Y/Y and 6% Q/Q for the same period. Some other highlights of Q2’08 PDP panel shipments
were

e 1080p now accounts for 21% of PDP panel shipments. New 46” models and 1080p share
gains in 42” and 50” size categories caused a significant increase in 1080p shipments, which
lead to an overall increase in 1080p volume, up 89% Q/Q and 333% Y/Y.

e More than 43% of Matsushita’s PDP panel shipments were 1080p and overall Matsushita
accounted for over 70% of all 1080p PDP panel shipments. Matsushita was also the only
supplier of 1080p PDP panels at 42” and 46”.

e Weaker demand and increasing inventory in China from late March through April led to a
25% Q/Q decrease in 32” PDP panel shipments in Q2’08, a previously rapidly growing size
category.

“As the 1080p penetration of 40”+ LCD TVs rose to 72% in developed countries and 47% in
emerging regions in Q1’08, it is important for PDP panel makers and PDP TV brands to be
competitive in 1080p, especially in 50” and larger size categories,” noted Hisakazu Torii,
DisplaySearch Vice President of TV Market Research.

Matsushita regained the #1 PDP panel supplier position in Q2’08, as Matsushita’s revenue share
surged more than 7 points to 36.8% on 23% Y/Y growth. Matsushita is also capitalizing on the
decision to launch 46” 1080p PDP, which continued to grow in Q2’08 and does not appear to be
significantly cannibalizing 42” or 50” growth. LGE dropped from #2 to #3 with a large sequential
decline in 32” shipments a primary factor. Samsung SDI fell from #1 to #2 but enjoyed 49% Y/Y
growth, the largest of any supplier, largely due to 50” shipment growth. Unit Shipments for
Hitachi and Pioneer fell by 22% and 8% Y/Y, respectively.

Table 1: Plasma Panel Revenue Share and Growth by Supplier

Supplier Q1’08 Q2’08 Y/Y
Share Share Growth
Matsushita 29.4% 36.8% 23%
Samsung SDI 31.8% 31.0% 49%
LGE 29.5% 24.0% 38%
Hitachi 4.6% 4.8% -22%
Pioneer 4.6% 3.3% -8%
Orion 0.1% 0.1% 24%
Total 100.0% 100.0% 28%

For detailed PDP module shipments, PDP fab activity, PDP supply/demand, PDP TV shipments by
brand and region, and rolling 16-quarter plasma shipment, cost and pricing forecasts, please see
the latest Quarterly Global TV Shipment and Forecast Report, Plasma and LCD TV Panel Shipment
Module. For information on any DisplaySearch report, please contact DisplaySearch sales at +1
512.687.1511 or sales@displaysearch.com, or contact your regional DisplaySearch offices in
Japan, Korea, Taiwan and China.

To participate in strategic networking amongst TV-related experts and industry leaders or for
information on market and technology trends affecting the TV industry, attend the 2008 HDTV
Conference: Confronting the New Reality on September 15-17, 2008 in Los Angeles. To
register online, visit www.displaysearch.com/hdtv.

About DisplaySearch

DisplaySearch, an NPD Group company, has a core team of 58 employees located in Europe, North
America and Asia who produce a valued suite of FPD-related market forecasts, technology
assessments, surveys, studies and analyses. Visit the DisplaySearch blog to read about how our
top analysts are interpreting up-to-the-minute issues that impact the display industry, and join us



http://www.displaysearch.com/hdtv
http://www.displaysearchblog.com/

in this discussion about technology and the flat panel industry. The company also organizes
influential events worldwide. Headquartered in Austin, Texas, DisplaySearch has regional
operations in Chicago, Houston, Kyoto, London, San Diego, San Jose, Seoul, Shenzhen, Taipei and
Tokyo, and the company is on the web at http://www.displaysearch.com/.

About The NPD Group, Inc.

The NPD Group is the leading provider of reliable and comprehensive consumer and retail
information for a wide range of industries. Today, more than 1,600 manufacturers, retailers and
service companies rely on NPD to help them drive critical business decisions at the global, national
and local market levels. NPD helps our clients to identify new business opportunities and guide
product development, marketing, sales, merchandising and other functions. Information is
available for the following industry sectors: automotive, beauty, commercial technology, consumer
technology, entertainment, fashion, food and beverage, foodservice, home, office supplies,
software, sports, toys and wireless. For more information, contact us or visit the NPD website.

Contact

Sign up for free email information services at www.displaysearch.com/subscribe. You can
read our analysts' blog at http://www.displaysearchblog.com/ and follow us on Twitter at
@DisplaySearch.

For more information on DisplaySearch analysts, reports and industry events, contact
DisplaySearch at contact@displaysearch.com or visit us at http://www.displaysearch.com/.

Media contact: Stacey Voorhees +1.925.336.9592 or email media@displaysearch.com
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