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Samsung Reclaims Top LCD TV Share in North America; Vizio Overtakes
Sony For #2 in Total Flat Panel Share

AUSTIN, TEXAS, May 7, 2008—After Sony posted the top LCD TV share in Q4’07, Samsung
edged slightly higher to retake the #1 LCD TV ranking in North America for the first time since
Q1’07, rising to 12.8% unit share in a very competitive category. Samsung maintained their share
lead in combined flat panel TV comprising shipments of both LCD and Plasma TVs, according to
preliminary findings from DisplaySearch’s latest Global TV Shipment and Forecast Report. Other
flat panel TV highlights from Q1’08 include

e LCD TV was a highly competitive category in Q1’08 with the top three brands—Samsung,
Sony and Vizio—separated by less than half a point of unit share at 12.8%, 12.7% and
12.5%, respectively.

e Panasonic commanded the top share in Plasma TV by a large margin, accounting for 33% of
Q1’08 shipments, down from their 38% share in Q4'07. #2 LG increased its share to slightly
over 19%. Panasonic shipped the first 46” 1080p plasma models in Q1’08 to the North
American market.

e Vizio posted their strongest combined flat panel TV share to date, rising from 10.3% in
Q4’07 to 12.2% in Q1’08, overtaking Sony for #2 with distribution in the US only (rather
than US and Canada like most other brands) and benefiting from and LCD + Plasma product
strategy. Vizio also had the strongest Y/Y growth of any top five flat panel TV brand.

e Sony dropped to #2 in LCD TV and to #3 in combined flat panel TV after an exceptionally
strong Q4’07. Sony did, however, leverage a strong focus on larger sizes to maintain a
leadership position in 40” and larger LCD TVs, which they have held for 10 straight quarters.
Sony's focus on larger sizes and typically higher average selling price will likely lead to a #1
revenue share position in LCD TV for the quarter.

e | GE moved up one position in Plasma as well as LCD TV, overtaking Samsung for #2 in
plasma and replacing Polaroid as the #5 brand on a unit basis in LCD TV. LGE had the
strongest Y/Y growth of any plasma brand and second strongest growth in LCD among the
top five.

e |LCD TVs posted solid shipment growth in Q1’08, beating estimates and climbing 59% higher
than Q1’07. Plasma growth turned negative though, falling 9% Y/Y in Q1’08 after growth
had finally turned positive again in Q4’07. Overall, flat panel TVs grew 46% Y/Y as a weak US
economy in Q1’08 didn’'t seem to deter consumers or retail TV buyers.

More extensive Q1’08 results can be seen in the following tables.

Table 1: Preliminary Q4‘07 — Q1‘08 NA Flat Panel TV Unit Share and Growth

Q4'07 Q1'08
Unit Share Unit Share
1 Samsung 13.5% 13.5% -33% 37%
2 Vizio 10.3% 12.2% -21% 103%
3 Sony 11.6% 11.3% -35% 64%
4 LGE 7.7% 8.9% -22% 84%
5 Sharp 7.5% 7.8% -31% 15%
Other 49.4% 46.3% -37% 36%
Total 100.0% 100.0% -33% 46%

Table 2: Preliminary Q4‘07 — Q1‘08 NA LCD TV Unit Share and Growth

Q/Q
Growth
1 Samsung 12.6% 12.8% -31% 49%
2 Sony 13.2% 12.7% -35% 64%
3 Vizio 11.0% 12.5% -23% 120%
4 Sharp 8.6% 8.8% -31% 15%
5 LGE 6.9% 7.6% -25% 94%
Other 47.7% 45.5% -36% 55%
Total 100.0% 100.0% -32% 59%

Table 3: Preliminary Q4‘07 — Q1‘08 NA Plasma TV Unit Share and Growth



Q/Q

' Growth

1 Panasonic 38.4% 32.8% -47% 16%

2 LGE 13.7% 19.2% -12% 59%

3 Samsung 20.3% 18.4% -449% -4%

4 Vizio 5.7% 9.8% 7% 13%

5 Hitachi 8.7% 6.8% -51% -20%
Other 13.3% 12.9% -40% -61%
Total 100.0% 100.0% -38% -9%

DisplaySearch’s TV market intelligence including panel and TV shipments, TV shipments by region
by brand by size for nearly 60 brands, rolling 16-quarter forecasts, TV cost/price forecasts and
design wins can be found in its Quarterly Global TV Shipment and Forecast Report. For more
information on this report, please contact Patrick Maki at patrick_maki@displaysearch.com or
+1.512.687.1511.

Much of the data in the quarterly report will be brought to life at the 2008 US TV Supply Chain
Conference. The conference brings together the entire TV supply chain, including retailers, TV
brands, panel suppliers, TV electronics suppliers, other component suppliers and financial
analysts, providing an unequaled opportunity to discuss TV supply chain trends, including
efficiency improvements, best-known methods to increase margins, opportunities for profits and a
view of the future.

Sponsors of the 2008 US TV Supply Chain Conference

e Platinum: Dolby
e Sijlver: Nova Chemicals, SRS, Trident
e Media: HDTV Magazine, LCD TV Association, TWICE

Registration Information

To register, visit http://www.displaysearch.com/tvsupply.

Corporate Sponsorship & Exhibition Opportunities

Platinum, Gold and Silver sponsorship packages are available to generate brand awareness to TV
supply chain constituents. Details and pricing are available at www.displaysearch.com/tvsupply.
For more information about sponsorships, tabletop exhibits or the Call for Speakers, please
contact Heather Boudreau at 516.625.6133 or heather_boudreau@displaysearch.com.

About DisplaySearch

DisplaySearch, an NPD Group company, has a core team of 59 employees located in Europe, North
America and Asia who produce a valued suite of FPD-related market forecasts, technology
assessments, surveys, studies and analyses. The company also organizes influential events
worldwide. Headquartered in Austin, Texas, DisplaySearch has regional operations in Chicago,
Houston, Kyoto, London, San Diego, San Jose, Seoul, Shenzhen, Taipei and Tokyo, and the
company is on the web at http://www.displaysearch.com/.

About The NPD Group, Inc. The NPD Group is the leading provider of reliable and comprehensive
consumer and retail information for a wide range of industries. Today, more than 1,600
manufacturers, retailers and service companies rely on NPD to help them drive critical business
decisions at the global, national and local market levels. NPD helps our clients to identify new
business opportunities and guide product development, marketing, sales, merchandising and
other functions. Information is available for the following industry sectors: automotive, beauty,
commercial technology, consumer technology, entertainment, fashion, food and beverage,
foodservice, home, office supplies, software, sports, toys and wireless. For more information,
contact us or visit the NPD website.

Contact

Sign up for free email information services at www.displaysearch.com/subscribe. You can
read our analysts' blog at http://www.displaysearchblog.com/ and follow us on Twitter at
@DisplaySearch.

For more information on DisplaySearch analysts, reports and industry events, contact
DisplaySearch at contact@displaysearch.com or visit us at http://www.displaysearch.com/.

Media contact: Stacey Voorhees +1.925.336.9592 or email media@displaysearch.com
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